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Disclaimer

The information provided in this presentation are the prospective
based on current status, including all forward-looking statements that
might be influenced by the uncertainties, risks, assumptions or other
external factors. Such factors might lead to differences between the
declaration in this presentation and the result of Soft-World Group’s
operation. We shall undertake no obligation to update or revise any
forward-looking statement, whether as a result of new information,

future events, or otherwise.
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Soft-World: Three Core business

Top Gaming Company in Taiwan

Digital Game Business Online Marketing business FinTech Business
MyCard, the most widely used game point @® EFUN cooperated with 2,000+ clients ® Neweb 2024 IPO (TWSE:7739)
card in Taiwan, Hong Kong and Macau.
10,000+ retails in Taiwan @ LINE Biz-Solutions Diamond Certification @ Transaction volume over 110 billion
® Google Agency Excellence Awards for 3 @ Targeting the NT$10 trillion non-cash market

7.7 million+ member )
0 embers Consecutive year

One-stop gaming industry solutions @ Deepen cross-border marketing in ® Expanding cross-industry partnerships
Southeast Asia and diversifying payment solutions

2026 H1 Performance

+14% +46% +13% 4.71

YoY Operating Revenue YoY Operating Income YoY Net Income After Tax Q1 EPS (dollar)




Top Gaming Company in Taiwan

Soft-World, Provide One-Stop Services

* Founded: 1983/7/15

* Stock Symbol: 5478(OTC-listed in 2001)
* Capital: NT$1.56 Billion
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MyCard ' Leading Brand in Game Industry

The most widely used game point card in
Taiwan, Hong Kong and Macau.

Expand Southeast Asia & global markets!
Professional game marketing team.
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Soft-World Group Overview
A Diversification Strategy in Internet Industry
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Soft-World Group Revenue Breakdown by Business

4% 2026 H1
4%
v 50%

5% 5%

6%

50%

5% 69
2022 Revenue 6.098 Billion NTD 2023 Revenue 6.249 Billion NTD

% 57%
%
50% 51%
v 3% 5%
6% 6% 6%
. 4% . 2026 H1 Revenue 3.615 Billion NTD
2024 Revenue 6.774 Billion NTD 2025 Revenue 6.518 Billion NTD
Game Distribution Game Development Game Publishing & Operation

B Online Marketing Business B FinTech Business Others (Cloud Computing, Game Art Design, etc.)




Soft-World Group Net income and Earnings Per Share Trend

Net income and Earnings Per Share “ _._”{
7.93

7.75

2022 2023 2024 2025 2026 H1

B Net Income B Earnings Per Share



Digital Game Business

Distribution / IP Licensing / Development / Publishing & Operation
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Research & Development

v Content Design

v' Game Planning

v Art/Graphic Design
v" Programming Engine
v" Music Production

Gaming Industry Flow

Game Operator
Midstream

Game Operation

v' Game Localization
v' Operations Planning
v' Customer Service
v' Marketing Strategy

=)

Game Distributor
Downstream

Distribution Channel

v Packaging Design
v’ Distribution Channel
v Local Promotion
v" Payment Channel

11



Leading Brand in Game Industry
Soft-World’s Integrated Marketing Services

Interactive
Video Platform

L JJJ i'g“bw

* 60% of market Share in Taiwan, HK, and Macao

m x 7.7 Million+ members
Online & Offline
* 2,400+ games & services :

Promotions

Expo/Event
Planning

*x 700+ ted part |
ard copemetsames  \ @ play / \ Bt
* 50,000+ physical stores " O’P
Games
2025 MyCard Sales Breakdown by Product Digital Marketin Multimedia

& Advertising Channel

Mobile game 50% EFUN D v,
—MBMHE
Online game 31% / MyCard

' Web game 1% .\ remumommsweomeson ‘ I (o)) Bonus APP

1 Others l 18% u{ﬁ

12




e Pi. AY Soft-World Marketing Exposures
asnmnnmei—— / Extensively Industrial Resources to Increase the Service Performance

» e-PLAY is an exclusive selling system operated by Soft-World.

* There are approx. 10,000 stores in Taiwan, mostly are popular chained

stores such as supermarkets, electronic stores, cyber café, books stores,

telecoms and so on.

Q) =it :
%w Simple Mart e-PLA‘(
SEIEE T ERE EH-IH
Electronics retail chain Supermarket Mobile/Computer Fun and Games Food & Beverage Others

=~ 750 Stores = 2,000 Stores = 3,500 Stores = 450 Stores = 1,400 Stores = 2,000 Stores

13



ﬁfﬂ’@igf / Soft-World Exhibition & Event/Marketing

All in One: Exhibition setup and installation

P el o

Mass exhibition and event design

800+ events with 130+ partners

Designated long-term partner of
worldwide clients

14



Soft-World “Owned Media Hub”

Street Gamers Meetup

a—O

Game
Walkthroughs

Service

BAJY Live Streaming @

Localization Promotion =

Q=

((.)) Came / Owned Media

e
Game Music ﬁ v\

Live Concert

Cross Brand
@ Cooperation .@‘

Real-Time Interaction

15



Online Merge Offline Visual Interactive Experience

Physical Channels

2,000+ channels across Taiwan

Convenient stores / Supermarkets / 3C Retailers,

Telecommunications Stores / Restaurants / ACG Hub:

Undercity Ximen

u Y
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Virtual Experiences

50+ Live events annually

Customized live streaming / Real-time interaction
with gamers / Interactive games with prize

16
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Focus on Al ecosystem empowerment

Generative Al

Mature business model
enhance creative productivity
Systematic process for large-
scale production of copywriting,
images, videos, voiceovers.

| DOC

w="F

B2B Al

Integrated advertising database to
strengthen real-time media strategy
optimization

Supported large-scale of Korean
translation and localization
Developed Al meeting tool to
generate meeting summaries

B2C Al

Al Customer Service:
Accelerate response and improve
service efficiency

Email Customer Service:
Analyzed inquiries, automatically
retrieved database information
and generated email drafts to
provide consistent service

18



Soft-World Art Design & Music Multimedia Center

Art Design

. [ ) .
Al Art Implemented game UI/UX design
Created video and image assets

® Accelerated workflows & delivery
Professional ® 2D/3D Scenes, Characters
ﬁ‘ Game Graphic

® Motion & FX Special Effects
Production ® GUI Interface

Portfolio

Music Creation

Multi-Language Virtual Human Voice

Al Music (Chinese, English and Japanese)

Generate diverse music styles

(pre-production planning, showcases, and asset generation)
Professional Soundtrack and Sound Effect of Games/

ﬂ Music Production Animations/ Commercial Ads

Team

TV series/ MVs shooting & producing

Portfolio




Classic Games IP for Licensing

_Game - Anime - Drama & Movie - Merch Crossover Cooperation ‘

20



T Wg,

”’% SOFT-WORLD m ard

P o TN
mod R kSR e g @)

Soft-World Arts and Culture

Foundation

FinTech Business Education Game

Distribution |
@ CHINESE GAMER

NEWEB @/ecgg
B0 R
€ Pay 'G er:/ice

P ZEALOT DIGITAL

PRline Publishing & @ GAME FLIER
EEUN | }4D Marketing & . -
U - Operation i
TREGHE e Advertising/  cloud @ GAME FIRST
Computing

Online Marketing Business

HERBMOARLT



@ Game products

22



(O (The Three Kingdoms Online Remastered)

Launched in Aug 2026

@ Classic Gameplay Reimagined

Enhanced Character Progression
Reimagined Battlefield, Nation War & PvP Systems

® A Richer Gaming Experience with Diverse Content

All-New General Collection System
Brand-New Crossover Generals Debut

@® Core Gameplay Enhancements

Expanded Feature & Stat Limits
Upgraded Quick-Access Features

23



(O (Norn saber :0ath of Protection)

Will be launched in Oct 2026

® Cclassic nostalgia
Romance simulation system

Japanese anime style

® Strategy board-style gameplay

Control characters and mechs
Engage in strategic battles alongside
your companions

@® Continuous innovation
Simulation management
Item crafting
Al-generated artwork production

< 3 L TGO £ -




Al-Assisted Mapping:

Accelerates the R&D process and precisely improves design efficiency.

Al Dialogue Assistant:

A smart interactive assistant that enhances user experience and

ease of use.

m Al Strategy Assist:

Players can use Al dialogue to formulate and optimize game strategies.

- Integrating Generative Al Technologies to Build an Intelligent

..

Entertainment Ecosystem with Scalable and Long-Term Operational

Capabilities.
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@ Corporate Strategic Planning

IP Authorization

— Diversified cooperation.

— IP re-engineering.

. " V)
N

— Extending the long-tail
synergies of the IP lifecycle. |

In-depth cultivation

of games

Expand into new markets
continuously.

Integrating Al processes to
reduce production costs
and improve operational
efficiency.




Soft-World Arts and Culture Foundation
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Game Flier: Specialized in Large Games’ Operation &
Profound Experience in Gamers Maintenance

’ gﬁﬁfﬁ CJ Classic Game Operator in Taiwan, Hong Kong, Macao

Localized operation and bring diversified game content

20y

With 20 years of game
operation experiences

Over 10 million members




" 3D Wuxia-style Online Game (Tian Long Grandmaster)

Launched on Nov. 3rd, 2023 in Taiwan

Character Development, Guild Interaction,

Classic Gameplay

Nine Major Sects, Pet Breeding, Crafting, Duel on
Mount Hua, Zhenlong Chess, Guild Trading,
Battlefield system

100M+ Cumulative Revenue

Top 10 on GNN PC Popularity Ranking
7,500+ Concurrent daily users

9,500+ Daily player logins

29



8 [ il Game First: International Game Operation & Marketing Service

% u Master piece: Awarded Guinness World Record for “World's Most Popular MMORPG”
o —Y o
ﬁi;ﬁ_{’fﬂﬁ Exclusive agency operation experience in TW, HK and Macau:
Eﬁ”wgmﬁi‘ Awarded "World's Best Customer Service" by Blizzard Entertainment in 2008.

10+ years of professional customer service experience. Proficient in: Chinese, English, Korean.
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Taiwan Cybersecurity Market Grow at CAGR of 11.9%

800 -

7.16

600 -

400 -

200

2024 2025 2026 2027 2028

Source: IDC



Google Cloud

&?9)%& %y MyServer Dual-engine Strategy /A rzure  UcLoud )
R )

Powered by growth in both cloud services and cybersecurity,
MyServer delivers comprehensive solutions for enterprise needs.

(t=1)
_ 000
— 0006 00
) — -}
P, 000 - age
IDC computer room rental service Comprehensive Security Solutions Server equipment rental
Three major telecom equipment room DBSAFER is top choice in the market No need to buy a server, rent at any time and
rentals, 7*24 support services. AppGuard is NO.1 in mobile security market  charge on a daily basis without binding contract.
Cloud service CDN service DDoS service
AWS, GCP, Azure, UCloud various cloud platforms  Collective sharing, without binding, can IDC computer room DDoS protection, cloud
challenge the lowest price in the market. enjoy the binding unit price of 3000T. cleaning protection, dual solutions.

dWsS

p —
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1): DBSAFER  DBSAFER Integrated Cybersecurity Solution

Facelocker - Vision Al

70% of Korean market share Function highlights Unique selling points
20 years experience Database Access Management (DAM) The only DAM + PAM solution
6,000+ enterprises adopted Privileged Account Management The only continuous identity verification
including banking and finance, (PAM) Localization and customization for TW
e-commerce, and manufacturing FaceLocker continuous identity Improves efficiency and reduces costs

authentication technology

34



1 DBSAFER MyServer Established A Success Model

;T T T Create strategic alliance to build the cybersecurity industry chain - ——————~—
.' 4 N [ \
|
: PNPSECURE ‘cﬁ%&wgg@ / PTSC
Ay SRR AR
; WEMS |
: \_ J J
\

DBSAFER Adoption in Taiwan:

Financial institutions Government Educational unit
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S nProtect AppGuard AppGuard Mobile Cybersecurity Solution
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No.1l in Korea. 30+years experience Function highlights Unique selling points
Multiple patents accumulated Prevent transaction tampering Mature product in the market
3,100+ enterprises adopted including Detect and block hacking tools Three-step quick installation
banking and finance, e-commerce, Encrypt files and protect source code

retails and governments



Online Marketing Business
Advertising / Marketing Consulting/ Digital Platform
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Online Marketing Trends in Taiwan

The Market Size of Online
Marketing in Taiwan 2025 TOQ 5 Online Marketing Spending by Industry in Taiwan

Unit: NTD in 100 Million
pop2i!

Industry Type AELLIC IvEstnE Af\(r)mzu‘:ll
Digital Ad. AT rowth rate
(100 million) 8
1 E}E‘:‘L"Sme“e' Digital-native 16.27% 110.79 6.9%
482.56 2 Game Industry, Applications 11.29% 74.75 3.2%

3 Finance & Insurance 9.37% 62.04 5.7%
Cosmetics, Care products,

4 Cosmetology & Hairdressing 9.11% 60.31 2.9%
Services

5 Fas.t Moving F?nsumer Goods, 7.88% 52.17 5.99%
Daily Necessities

2020 2021 2022 2023 2024 2025

Source: The Digital Marketing Association(DMA)



The Expert in Online Marketing: Maximize Marketing Performance

Achievements: 2,000"‘ Brand cooperations 2,500+ Media buying campaigns

5,000"‘ IMC Projects 10,000"‘ Advertising campaigns

® Collaborations with media platforms include: (Google  0Q Meta 0 @ @ d 1iktok Tab%Cla
® theTradeDesk ©0z0popin  LINE yahoo! @& Search Ads

| W Es 7 n ) LINE Display Solutions i
EFUN Milestones

H“ \U Sales Partner 2025 A g 3 Consecutive year
1 ~:

4
|

false - Diamonc ; Google Agency ;w ‘II

facebook blueprint |H

| CErTIFICATION |f Diamond Partner

Biislnass Part | g —
usiness Fartner g 3 ; LINE Account Solutions

Google salesPariner202> @ Bagme s = | 2025 Google Agency

Silver £ 8 Solutions 1SO27001 | B ExceIIen:\ce Awards
Pa rtner 2025 LINE official account Diamond & Silver  Certification International Growth

-

PREMIER

T

. T — ) )
Silver Partner Certification & Media Achievement
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Big Data-driven MarTech Solution Provider

Service Teams

Ads Optimization Consultant - Multimedia Art Design -

Big Data Research - Ads Technological Platform

Provides comprehensive media services with optimized ad technology and online marketing
plan, aims to Improve ad performance and guide brand partners to the global market

)
\&
Global Media

Work closely with global
media platforms to
bring the latest adtech

il

AdHero gEgy  Ci

Owned Media & Todl

Al Technology + DMP
to Improve ad performance

& © Uppier Qunity (2D

Vertical Media

Diversity media resources +
precisely target audiences
to pick the best ad channels
for promotion

=
a7

[ OB
KOL & Conmunity

Well experienced in KOL and
word-of-mouth marketing
campaigns




Al-Driven Tech Delivering Precision Digital Marketing

EFUN has developed “AdHero” ,” Invoice Master” to expand the new frontier in technology and optimization strategy.
With a huge database accumulated by years of advertising experience, providing precise marketing and four core applications

enhance the effectiveness of advertising analysis and optimization

sV

|fi Creative composition j_-"-_: Competitor tracking 7\ Social media monitor to Creative data G Advert|5|r:g _
Al analysis system WA~ and analysis ._El_. analyze market trend advanced search _—D[l” P account analysis

AV TR 1= 0 e— T e LT Powere d by Google Ads Data Hub

Big Data Creative Analysis
US$ 100M EFUN MarTech 100,000+

Ads Delivered , Images & Videos

Information Securit

Google Cloud

Security and Privacy Standards

42



Provide Comprehensive Digital Marketing Solutions

to Enhance Effectiveness for Our Clients

€ Create localized ad materials,
copywriting, and optimize ad
performance to effectively lower
installation costs.

@ Localized advertising materials
€ Al-assisted technology
€ Big data analysis

- Increase customer acquisition rate

Cosmetics
Industry

Catering
Industry

1.5 million+ Monthly conversion rate
monthly impressions grows over 30%
€ Maximize exposure of existing € Segment marketing based on
promotions with an average of diverse content, target and
1.5M+ monthly impressions. season to increase conversion
@ Increase post engagement, and rates.

a 2.7times growth in interactions
€ Consumer profiling analysis

€ Display-Ads € Diverse advertising creatives
@ |Interactive advertising
» Boost discussion and buzz » Increase sales volume

43



FinTech Business
Payment/ Capital Flow/ Added Value Sevices/ Integrity

i EVSMNREE o.pay (Y

== Neweb FinTech Group
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Development Milestones | e

Transaction volume e - ok ”
over 100 billion merging stock marke

( IPO (TWSE:7739) )

Develop Offline Diverse CoIIectiona
F

Transaction volume

over 10 billion Online Payment Transaction Scaled Up )

Equity Transfer and M&A with Neweb)

Started Up Electronic Payment Service)

Obtained Business License of
USpecialized Electronic Payment Institution”

(FinTech Business Founded)

45




Structure of Group Development: Online & Offline Vertical

i LSRR

== Neweb FinTech Group

SEFR R

(Held 51% by Soft-
World Group)

Parent Company > Third-party payment provider \
First batch approved by the Ministry of Digital Affairs for
“Third-Party Payment Service Provider Capability Registration”

* Main Services : NewebPay Diverse Payment Platform

» Service Target : Various brand of online Stores, Various Types of Online Payment Service Providers/

ezPayEE S

(Held 100% by
Neweb)

Subsidiary > Specialized Electronic Payment Institution
Cross-Border Payments (WeChat Pay & Alipay), POS Integration,
E-Payment Accounts Top-up

* Main Services : <ezAlO> The solution of multi-payment POS
<ezPay> Local/Cross-border, Online/In-person E-Payment
and Utility Bill Payment
* Service Targets : <ezAlO> Physical Retailers

<ezPay> Online Cross-border Payment Service Providers, E-commerce Consumers

46



Neweb Group Six Major Services = oo nineem

&

== Neweb FinTech Group
NewebPay E#E7t Payment Gateway Payment Equipment (3o #H)

Diverse Payment Software and
Hardware Integration Solutions

Diverse Payment Integration Tools

ezPayj&EfJ Electronic Payment

QR Code Payment / Cross-Border
Payments / Cross-Institution Transfers

TWER| =

Value-Added Applications
Logistics Integration, Donation Applications,
Transaction Risk Monitoring Services, Digital Marketing

NewebPay 8fFE

System Integration ezPay Tr#E
Payment Information System Development Issue Transaction Certificates 5T j\ Bl fof 535 - 1&’;;;’.5
and Implementation

47



On-Line Payment Solution

?

NewebP(]g e Topl0 Cooperative Store Attributes

E-commerce Platform The Official Website of Brand M Digital Content Vendor M Group Buying
(Game/E-book/Audiovisual/Music )

V] Delivery Services Travel Agency/Taiwanstay.net [] Event/Ticketing Website Taxi Service

E-Learning Courses Payment and application for various online store enablers
(Facebook Live Commerce/ Landing Page Shopping )

Taiwan well-know E-commerce, Crowdfunding & Live Streaming Platforms using “NewebPay”
___——'

5@ ReEN @ ofE
ZE p RO wLaLBty

LIVE

Chain
retail

Streaming
platform

Electronics
brand

Cosmetics
brand

Luxury

Pet brand brand

48



On-Line Payment Solution

All-in-one online payment solutions

Credit card payments Support TWQR payments

mastercard

VisA @D £35 7

‘ .'Pay s Pay Sﬂglcsll;;ilﬁ

49



Off-Line Diverse Collections

Integrated Multifunctional Payment Services for Physical Stores

e

. Diverse physical stores / cross-border collections service,
il Cen@;of’;ﬁ L= ”50 “““ complete payment integration in one equipment

A

EMV Chip Magnetic NFC Card NFC Mobile QR Code
Credit Cards Stripe Cards P~ ment Payment Payment

UnionPuo
i ‘ = 4
Credit card ISA mastercard gs:

ayments SAMSUNG
. Py "B

LINE
Electronic/ ezPay [Ef3] 22 Pay [ a a

TWQR ZNE wiEst
payments Pslifueow 4L pass—wa | WER

y
-~

o e
&
%
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Off-Line Diverse Solution: NewebAlO SoftPOS
—

Retails with smart loT application

“NewebAlO SoftPOS” solves merchants' payment device overload pain point

¢/ Phone/tablet turns into mobile cashier ¢/ Cut setup costs and boost efficiency ¢/ Build a strategic alliance
Support Android phones, tablets, or POS devices Fully covers 4 key scenarios for early adopters Including POS systems, smart device manufactures,
Including credit cards, TWQR, and major e-payments F&B, retail, loT, and transportation industries and MarTech providers

—HZH - BEBHIER - SESERXRER

o

u B Bh &3¢ B U wk

BBt/ EWH/ BEEF

P

L BES TV E o\ EE IR F i U 7R
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a

) EEREEa

POS / KIOSK #&EF &8

FH | FIRDER <M BHEE/EERERUR




Off-Line Diverse Solution: NewebAlO SoftPOS
—

Officially launched: First wave of partners adopting SoftPOS

Cases: Major international exhibitions at Taipei World Trade Center, Pop-up stores featuring renowned IP,
airport transfer taxis, and secondhand luxury products transactions
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Off-Line Mobile Payment

ezPayEE T

""(\' 11034
' ezPay G &1:
{ :
: it AR
BHBE
@] o Ls
BEW #H @®m
& (29 =l
P H Tk BNeR

(L1

Specialized Electronic Payment Institution, deeply
integrated all payment situation

Collection

Diverse collection tools

<

e
i

ezPay

Transfer Deposit
Transfer easily without Deposit anytime without
going out interruption

Withdraw

Convenient withdrawal
Flexible use of money

Payment

Complete shopping payment
swiftly and safely
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Important Achievements in 2025

newen =<t MIAHXEEE

== Neweb FinTech Group

==

y
a)
W

Online transaction Online stores  No.1 market share Over 7,000+ Exclusive on
over 110 billion. over 400,000. in online donation. payment devices multi-payment
across Taiwan. & redemption
hybrid devices.
i} — o
</>
|| —
Over 50 million Over 13 million System Integration Partner for
e-invoices travel agency-issued financial and e-commerce Industry

issued annually. receipts annually.

54



Neweb FinTech Group 3 Key Advantages @ AR

Government-Registered PSP — Government-Licensed

Third-Party payment Third-Party Payment || Electronic Payment Institution

Electronic payment
licenses

Collection and Disbursement Service Cross-border transactions (TWQR)
Payment Gateway

Omni-Services Passkey Payment Next Generation Payment Terminal Solutions || Value-Added Applications
Keep upg radlng VISA & mastercard cooperation Payment Platform SoftPOS & Multi-Payment EIectron?c invoicing -
FIDO Authentication New system integration Integrated Terminals EIectrgmc receipts for travel industry
Donation platforms
Create strategic Donation BNPL Payment Beauty Industry Sports Entertainment Cultural & Creative
. : i Payment Ecosystem
industry alliances Solution Ecosystem Payment Ecosystem y y Ecosystem
Partnered with Oen Partnered with AFTEE Partnered with WishMobile |} Partnered with TSG, Burger King Jfl Partnered with UDN Group

Neweb Group has third-Party payment and electronic payment licenses

Targeting the NTS10 trillion non-cash market.
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Future Outlook

An OMO payment ecosystem

Comprehensive service including
third-party payment and electronic payment

i LSRR

== Neweb FinTech Group

\
\
\
\
\
\
\
\
\
\

gmen 4 ePay
NewebPay + BEEMN \»

10 trillion market scale

Smart loT

Expand Payment scenarios

—————————————————
— e —

The total transaction target for 2026 is expected to grow
by 10 billion.

SoftPOS, Precision Marketing, and Data-Driven Applications

Al Agentic e-Commerce, Cross-Industry Partnerships,
Next-Generation Payment Platform
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New Momentum



Soft-world Group's Cross-Industry Collaboration Projects

IHKE.V 2 w

\ (HFERE Z2TFH)
@ A&7 ( &\!
Produce volleyball team theme song Passwordless Passkey Payments E
Soft-World Music Multimedia Center NewebPay partnered with MyCard to FA Master x Pro baseball team
collaborated with the sports industry prevent fraud and build a EFUN teamed up with TSG HAWKS' at
OEEEEEEE R EIEE R passwordless payment ecosystem UNDERCITY:XIMEN, a trendsetting
songs.

destination, to expand audience reach
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2026 Growth Engine: Three Metrix Strategy

Game x Marketing x Fintech Soft-World Three Core Business

Al x Game

Smart Entertainment
Ecosystem

Al-empowered ecosystem: development /
operation/customer service/ Al art/ Al music

Launch Al-character emotional interaction
games: “Time to Dream” and “Norn Saber :Oath
of Protection”

Game updates and rollout cybersecurity products

Al Knowledge database:
Combine 3 core businesses

Al X MarTech

EFUN Digital Marketing

Fintech

NT$10 Trillion Non-Cash
Payment Market

m Cooperate with 2000+ brands

m AdHero * FA Master duo products

B Over 10 Billion online marketing market
size in Taiwan and keep blooming

B Deepen cross-border marketing in Southeast Asia

B Next-generation payment platform

B TWAQR supports cross-border payments

B SoftPOS: phone turns into mobile cashier

m The goal of total transaction target grow
by 10 billion

From gaming to fintech, Soft-World leverages Al-powered agile services as its core

to continuously drive the next decade of growth.




' 2026 H1 Financial Report




2026 H1 Soft-World Consolidated Income Statements

P —— m- 2025 01 - 2026 41 - -

Operating Revenue
Operating Costs
Gross Profit
Operating Expenses

Operating Income(Loss)

Non-Operating Income
and Expenses

Net Income Before Tax

Net Income After Tax

Net Profit Attributable to
Shareholders of the
Parent

EPS

1,680,297

688,725
991,572
624,714

366,858
82,265

449,123

353,854

345,215

2.32

41

59

37

22

27

21

21

1,935,421

850,673

1,084,748

652,742

432,006

58,906

490,912

392,996

358,473

2.39

44

3,615,718
1,539,398
2,076,320

1,277,456

798,864
141,171

940,035

746,850

703,688

4.71

48

52

36

19

15

13

3,168,470
1,466,400
1,702,070

1,156,383

545,687

237,044

782,731

661,613

621,856

4.15

46

54

36

17

25

21

20



Email: ir@soft-world.com.tw
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